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Certified Fund Raising Executive

The credential for fundraising professionals

CONTINUING EDUCATION
POINTS TRACKER

CFRE International has developed this form as a way for you to quickly track (and keep in your files!) a record of the
continuing education sessions you have attended. Simply check the boxes next to the sessions you attended and, where
necessary, fill in the session title. At the end of the conference, add up the total number of hours. Keep this sheet and you

will be ready to complete your application form. All of the session slots listed are eligible for continuing education points
on your CFRE application for initial certification and/or recertification. Sessions not listed here are not eligible for

points.

Activity Organizer: AFP Calgary & Area Chapter

Title of Activity: Banff Compass 2009
Names of Presenter(s): Various

Dates and Location: 1-4 March, 2009 — Banff, Alberta

Date: Sunday, 1 March, 2009

Plenary Session: 4:00pm — 5:30pm (1.5 hrs)

[ ] Leadership Ethics — Presenter: LGen Romeo Dallaire
(NFR)

Date: Monday, 2 March, 2009

Plenary Session: 8:30am — 10:00am (1.5 hrs)

[] Retaining Fundraising Staff — Research Study —
Presenter: Penelope Burk

Session: 10:30am — 12:00pm (1.5 hrs)

[] From Data to Strategy: The Impact of the Economy
on Fundraising

[_] It’s Not Just About Philanthropy: Getting Creative to
reach an ‘Impassible’ Goal

Session: 1:30pm — 3:00pm (1.5 hrs)

[] Me, Myself and I: Strategies for Getting Along with
Your Office Manager, YOU!

|:| 5 Take-Away’s to Kick Start Multi-Channel
Fundraising in Your Nonprofit

[ ] Time & Information Management for Fundraisers
|:| Communicating Is the Ask

Session: 3:30pm — 5:00pm (1.5 hrs)

[] Sponsorship — An Annual Giving Program and
Major Gift Dollars — How Sponsorship Can Put More
Dollars to Your Bottom Line Outside of the 80/20 Rule
[] Going All the Way with Your Annual Fund Donors!
[] Being an Effective Spokesperson

[] Imagine Canada: The Top 5 Trends in Business-
Community Relationships

Date: Tuesday, 3 March, 2009
Plenary Session: 8:30am — 10:00am (1.5 hrs)
[] Generation Digital — Presenter: Jason Jones (NFR)

Session: 10:30am — 12:00pm (1.5 hrs)

[ ] Passion — The Power of Yes

[] Legacy Marketing: A How to Guild for Any
Organization

Session: 1:30pm — 3:00pm (1.5 hrs)

[ ] Purposeful Leadership

[] Logic: Who would’ve thought?

[] Case Studies in Sponsorship: Packaging and Sales
Strategies for Corporate Sponsorships

Date: Wednesday, 4 March, 2009

Closing Plenary Session: 10:00am — 11:30pm (1.5
hrs)

[ ] Humanitarian Efforts — Shared Experiences —
Presenter: Dr Richard Heinzl (NFR)

Total number of contact hours attended:

(number of contact hours = number of Education points)



